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ABSTRACT

Small shops (plasma) with private companies and the government as the core. The Maiwa
Breeding Center also works with breeders in a partnership pattern spread over three regencies:
Enrekang, Soppeng, and Barru. The partnership pattern implemented by the Maiwa Breeding
Center is a profit-sharing system. This study aims to determine the level of satisfaction of beef
cattle farmers with implementing the MBC (Maiwa Breeding Center) partnership in Barru district.
This research was conducted in June - July 2022, taking place in Tanete Riaja District, Barru
Regency. This research method is a survey. Data collection was carried out by direct interviews
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the percentage of 74.10%.

using a questionnaire. The results of the study are the level of farmer satisfaction with the
implementation of the Maiwa Breeding Center partnership from 5 satisfaction variables, namely
medicines and vaccines, materials and guidance, engagement with partners, responses to
complaints and payment of sales proceeds, is satisfied with an overall average score of 153 with

Keywords: Partnership; satisfaction; beef cattle.
1. INTRODUCTION

Livestock is part of the agricultural sub-sector
whose development continues to meet the
demand for animal protein. One of the livestock
businesses that can help support these needs is
the beef cattle business. Sugeng [1] states that
beef is a source of animal protein, which is very
necessary to meet the food and nutritional needs
of the community.

Beef cattle are a livestock commodity that has
the potential to be developed in Indonesia. This
is because Indonesia’'s tropical climate strongly
supports the development of livestock in the beef
cattle  business. Beef cattle business
opportunities are very promising because apart
from producing meat as the main source of
animal protein, the cattle also usually produce
various kinds of needs such as compost and
biogas. Beef cattle farming is said to be
successful if it is able to contribute to people's
income as seen from the increasing number of
livestock owned.

South Sulawesi is one of the areas developed as
a beef cattle development area in Indonesia. This
can be seen from several programs issued by
the government to support the development of
beef cattle in various regions. Barru Regency is
one of the areas that has been used as one of
the areas for the development of local cattle
(Balinese cattle) with a fairly high population of
beef cattle reaching 72,198 in 2018 [2]. One of
the ways used to help the development of beef
cattle in Barru is through a partnership pattern. A
partnership is a business strategy carried out by
two or more parties within a certain period of time
to achieve mutual benefits with the principle of
mutual benefit and mutual benefit between the
partnering parties. The partnership pattern in the
field of animal husbandry is one way of
cooperation between small farmers (plasma) with
private companies and the government as the
nucleus.

Along with the increasingly modern
developments of the times, various kinds of
businesses or businesses have arisen whose

goal is to meet the needs of animal protein and
customer satisfaction. The more intense
business competition in Indonesia, the more
companies competing to provide services that
satisfy customers. In addition, the company also
offers a wide variety of products with good quality
so that there is an increase in the level of
consumer purchases [3]. Customer satisfaction is
a person's feelings of pleasure or disappointment
as a result of a comparison between perceived
and expected achievements or products. Service
quality is the expected level of excellence and
control over that level of excellence to meet
customer desires. Thus, the level of satisfaction
is a function of the difference between perceived
performance and expectations. If performance is
below expectations, the customer will be
disappointed. If performance matches
expectations, the customer will be satisfied.
Meanwhile, if the performance exceeds
expectations, the customer will be very satisfied.
Customer expectations can be shaped by past
experiences, comments from relatives, promises
and information from marketers and competitors.
Satisfied customers will be loyal for longer, less
sensitive to price, and give good comments
about the company [4].

In the development of beef cattle breeding, the
Faculty of Animal Husbandry, Hasanuddin
University, took part in forming a business
engaged in the livestock sector by forming the
MBC (Maiwa Breeding Center) which operates in
the beef cattle industry. The Maiwa Breeding
Center is one of the business units of the
Hasanuddin  University Faculty of Animal
Husbandry which is engaged in the cattle
breeding industry. Apart from being engaged in
breeding and fattening beef cattle, the Maiwa
Breeding Center also works with breeders in a
partnership  pattern spread across three
regencies, namely Enrekang, Soppeng, and
Barru. Partnerships in Barru District are growing
rapidly in contrast to those in Enrekang and
Soppeng. The partnership pattern implemented
by the Maiwa Breeding Center is a profit-sharing
system, namely 55% for breeders and 45% of
partners. Prasetyo et al. [5] stated that the
success of the partnership is largely determined
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by the existence of compliance among partners
in carrying out business ethics. The partnership
program is urgently needed by breeders in
raising large livestock such as beef cattle.
Likewise, dairy cow partnerships have been
proven to be very effective by farmers according
to research conducted by Kuncoro et al. [6].

1.1 Purpose

The purpose of this study was to determine the
level of satisfaction of beef cattle farmers with the
implementation of the MBC (Maiwa Breeding
Center) partnership in Barru district.

2. METHODS

The research was conducted from June to July
2022 located in Tanete Riaja District, Barru
Regency. The population in this study were all
breeders who participated in the Maiwa Breeding
Center partnership program in Barru Regency,
namely 45 people. In determining the sample
used Slovin formula. An error rate of 5% is used
on the basis of a population of no more than 100
[7]. So the number of samples obtained is 40
breeders. The determination of this sample uses
the simple random sampling method, namely the
sample is chosen randomly. The research
method used in this study is a qualitative and
guantitative research method. Data collection
techniques are observation, questionnaires, and
documentation. Data analysis techniques using
the formula [8], namely:

1(Xi) + 2(Xi) + 3(Xi) + 4(Xi) + 5(Xi) =Z
Note:

Xi = The number of respondents who voted
Z = Number of answers

1= Not satisfied

2= Less satisfied

3= Satisfied enough

4 = Satisfied

5= Very satisfied

Precentage = Z % 100%
nx5

Note:

Z = Score
5 = Highest score
n = Respondent Number

From the results of calculations using the formula
above, it can be obtained the level of satisfaction
of beef cattle farmers with the implementation of
the Maiwa Breeding Center partnership. In this
study, the calculation of the level of satisfaction
was carried out using the SPSS (Statistical
Product For Service Solution) computer software
for Windows version 20.0 and Microsoft Office
Excel. The percentage scale used is a scale of
0% - 20% dissatisfied, 21% - 40% dissatisfied,
41% - 60% quite satisfied, 61% - 81% satisfied,
and up to 81% - 100% very satisfied [9].

3. RESULTS
Satisfaction is a feeling of pleasure or
disapproval of consumers towards the

performance and expectations of the company.
The level of farmer satisfaction is an important
factor that has a major influence on the
cooperation between consumers and companies.
Farmer satisfaction has a major impact on the
continuity of the partnership because farmers
who are satisfied with the implementation of the
partnership will maintain cooperation with the
company. Utama, et al. [10] explained that
breeder satisfaction or dissatisfaction is related
to the difference between expectations and
performance received or felt by breeders.
Assessment of the satisfaction level of plasma
farmers is carried out by looking at the
assessment of the level of partnership
performance on the partnership attributes
provided by the nucleus. The level of satisfaction
of beef cattle farmers with the performance of the
Maiwa Breeding Center can be seen in the
Table 1.

Table 1. Breeder's Assessment of the Implementation of the Maiwa Breeding Center Kemita

No. Variable Mean Precentage
1 Drugs and vaccines 153,67 76,83%
2. Materials and guidance 139,67 69,83%
3. Breeder attachment to partners 141,33 70,67%
4 Response to complaints 177,33 88,67%
5 Payment of results 129,00 64,50%
Amount 153 74,10%

Source: Primary data after processing, 2022
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4. DISCUSSION

The research area is Tanete Riaja sub-district
which is one of the sub-districts in Barru
Regency. Barru Regency is one of the regencies
located on the west coast of South Sulawesi
Province with an area of 1,174.72 km2,
approximately 100 km north of Makassar City
and 50 km south of Parepare City, with a
coastline of 78 km. Barru Regency is bordered
by the city of Parepare and Sidrap Regency in
the North, Soppeng Regency and Bone Regency
in the East, Pangkep Regency in the South and
the Makassar Strait in the West.

Barru Regency has an altitude between 0-1,700
meters above sea level with the surface shape of
most of the slope areas, hilly to mountainous and
other parts are flat, sloping areas. In Barru
Regency there is an area of 71.79% of the area
(84,340 Ha) with climate type C, which has
consecutive wet months of 5-6 months (October -
March) and dry months of less than 2
consecutive months (April - September).

This study measures the level of satisfaction
using the CSI method. Irawati et al. [11] stated
that the Customer Satisfaction Index (CSI)
method is used to determine the overall level of
satisfaction with an approach that considers the
level of importance of the measured partnership
attributes.

4.1 Drugs and Vaccines
4.1.1 Drugs and vaccines Quality

In the livestock business, the quality of medicines
and vaccines is very influential in raising
livestock. From the results of the data analysis, it
can be concluded that farmers assess the quality
of medicines and vaccines provided by the
Maiwa Breeding Center to farmers who are
currently participating in the partnership with a
percentage of 81.5%. Drugs that are often given
to livestock are deworming drugs and eye drops.
The quality of the medicines provided by the
companion to the breeder is in accordance with
what is expected.

4.1.2 Delivery of medicines and vaccines on
demand

In addition to the quality of medicines and
vaccines, the schedule for the delivery of
medicines and vaccines also has an effect. Fast
or slow delivery of medicines and vaccines will

affect the satisfaction level of farmers. Based on
data analysis, it can be concluded that the
delivery of medicines and vaccines is considered
satisfied by farmers with a percentage of 74.5%.
Drug delivery will be carried out immediately by
the officer when the farmer requests it or it will be
sent at least 1 to 2 days after the request is
received from the farmer.

4.1.3 Response to demand for medicines and
vaccines

The response of officers to requests for
medicines and vaccines from farmers is one of
the farmers' evaluations of the implementation of
the Maiwa Breeding Center partnership. In the
data analysis carried out, farmers rate it with a
percentage of 74.5% which indicates that
farmers are satisfied with the response of officers
to farmers' requests for medicines and vaccines.

The medicines and vaccines variable has an
average of 153.67 with a percentage of 76.83%
which indicates that the satisfaction level of
farmers with medicines and vaccines from the
Maiwa Breeding Center is satisfied. Based on
data analysis, it can be concluded that services
related to medicines and vaccines to partner
farmers have been carried out well by the Maiwa
Breeding Center. Vaccines and medicines are
important for the livestock sector, therefore
livestock health services must always be
considered because the health of beef cattle
affects the success and productivity of livestock.

Even so, there are several obstacles that have
become complaints from some breeders who
have partnered with the Maiwa Breeding Center,
namely:

1) Application in terms of livestock health
must be more improved, efficient and
timely.

2) Delivery of medicines at this time is quite
slow and requires further improvement
because no matter how good the quality of
medicines and vaccines is, if the efficiency
of the delivery time is not effective, this will
also affect breeders and their livestock.

4.2 Materials and Guidance

4.2.1 Officers always provide appropriate
guidance

The level of farmer satisfaction with providing
appropriate guidance is rated with a percentage
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of 75.5%, indicating that farmers are satisfied
with providing appropriate guidance from Maiwa
Breeding Center officers.

Maiwa Breeding Center cattle are raised by
breeders with the obligations of breeders to be
willing to raise cattle, provide feed and apply the
technology instructed by the Maiwa Breeding
Center in the form of breeding, reproduction,
feed and rearing management technology.
Maiwa Breeding Center's obligation is to provide
technology, human resources and production
inputs. Guidance is provided prior to the
implementation  of  various  maintenance
technologies.

4.2.2 Officers always provide material and
receive material requests from breeders

Providing material from officers to farmers is
considered satisfactory with a percentage of
69.5%. Maiwa Breeding Center always provides
material to provide understanding to breeders
regarding maintenance management, health, or
partnership procedures and concepts. Apart from
that, the Maiwa Breeding Center always receives
requests for material from breeders. The
satisfaction level of breeders with officers who
receive requests for material from breeders is
64.5%, which indicates that farmers are satisfied
with the response of Maiwa Breeding Center
officers to requests for materials from breeders.

Based on this explanation, the satisfaction
variable in providing material and guidance has
an average of 139.67 with a percentage of
69.83%, so it can be concluded that the variable
providing material and guidance from the Maiwa
Breeding Center is considered satisfied by
breeders. Based on data analysis, it can be
concluded that the provision of material and
guidance from partners to breeders has been
carried out properly. The material and guidance
provided is an important part for farmers because
they not only benefit materially, but farmers also
receive learning about the theory provided by
partners for business development. Assistance
and provision of the material provided by the
Maiwa Breeding Center in previous years have
always been at least once for two months.
However, during the pandemic, there was a
change in treatment at the service level including
the provision of materials and guidance which
was not as active as before. In recent years, the
provision of material and guidance from the
Maiwa Breeding Center has been very rare,
namely 2 times a year.

4.3 Farmers' Attachment to Partnerships

In a partnership business, the work contract is
important. It is intended that the cooperation that
exists runs smoothly. In the Maiwa Breeding
Center partnership pattern, breeders and the
Maiwa Breeding Center have a work
contract/agreement letter regarding  the
partnership pattern that is established, including
in terms of cattle marketing. Based on data
analysis, the farmer's satisfaction level with the
marketing contract is 80%, indicating that the
farmer is satisfied with the agreement regarding
livestock marketing. In the contract agreement
between the Maiwa Breeding Center and the
breeders, harvesting will be carried out when the
cattle are at least 1.5 years old with a profit-
sharing pattern of 55% for breeders, and 40% for
Maiwa Breeding Center. This is certainly
satisfying for breeders because the profits
obtained are quite large.

Based on the explanation above, the level of
satisfaction with the farmer's engagement
variable with partners has an average of 141.33
with a percentage of 70.67%, which means that
the farmer's level of satisfaction with this variable
is considered satisfied by the farmer. Based on
the data analysis, it can be concluded that the
farmer's attachment to the Maiwa Breeding
Center is well established because no farmer
who partners with the Maiwa Breeding Center
has yet sold their livestock to other animal
markets because the profit earned when selling
to the Maiwa Breeding Center is greater than
selling to another livestock market. The
collaboration that has been carried out has
proven to provide benefits for both parties. In
accordance with what has been regulated in the
Law on Animal Husbandry and Animal Health
Article 31 paragraph 1 that breeders can enter
into livestock farming business partnerships
based on agreements that are mutually beneficial
and fair [12].

Partner engagement with breeders has an
important role because the existence of a
contract or attachment between breeders and
partners can increase the sense of responsibility
between the two parties and become a guideline
for minimizing the occurrence of things that
deviate from both parties.

4.4 Response to Complaints

The level of farmer satisfaction on the variable
response to complaints has an average of

263



Harifuddin et al.; Asian J. Agric. Ext. Econ. Soc., vol. 41, no. 8, pp. 259-265, 2023; Article no.AJAEES.100897

177.33 with a percentage of 88.67%, which
means that in this variable, farmers are very
satisfied with the response and service of Maiwa
Breeding Center officers. The companion will
always respond and immediately respond to any
complaints from breeders. After receiving
information from the farmer via telephone, the
companion will immediately assist the breeder in
dealing with any complaints and problems faced
by the breeder. The level of satisfaction of
farmers with officers who receive complaints 24
hours is 90%, The level of satisfaction of farmers
with officers who directly respond to every
complaint from farmers is 89.5%, The level of
satisfaction of farmers with officers who always
handle every problem from farmers is 86.5%
meaning that each indicator of satisfaction on
this variable is considered very satisfactory by
the breeder.

4.5 Payment of Sales Proceeds

The sales proceed payment variable consists of
several assessment indicators. The satisfaction
level of farmers with direct payment of yields
made at the time of sale is 89%, which means
that farmers are very satisfied with direct
payment of yields. Meanwhile, payments made a
week after sales are 58% and payments made
periodically are 46.5%, which means that the
farmer is quite satisfied with this payment
system.

Based on the explanation above, the level of
farmer satisfaction with the sales proceeds
payment variable has an average of 129.00 with
a presentation of 64.50%, which means that
farmers are satisfied with the yield payment
system implemented by the Maiwa Breeding
Center. However, this year the payment system
has decreased, so progress must be made. The
current payment flow is too long, causing a
change in payment handling.

Based on data analysis of the five satisfaction
variables, the overall average of the satisfaction
variable is 74.10%, which means that the
satisfaction level of beef cattle breeders with the
implementation of the Maiwa Breeding Center
partnership is satisfied. This is supported by the
percentage scale used, namely a scale of 0% -
20% dissatisfied, 21% - 40% dissatisfied, 41% -
60% quite satisfied, 61% - 81% satisfied, and up
to 81% - 100% very satisfied [9]. In research
conducted by Elisa Mirayana at PT GGL in
Astomulyo Village, Punggur District, Central
Lampung Regency with 7 almost the same

satisfaction variables, namely contract prices and
quality of medicines and feed, schedule for
delivery of production facilities, services, and
technical guidance materials, timeliness harvest,
response to complaints, speed of payment of
yields and scales classified as very satisfied.
This can be seen from the calculation of the
Customer Satisfaction Index (CSI) that the
value of the farmer satisfaction index is 85.20%
(0.85).

The CSI value in this study was higher compared
to Nursida's research [13] that overall the plasma
farmer satisfaction index (Customer Satisfaction
Index) on core company performance in
implementing livestock business partnerships in
the Samarinda City area was 0.65, which means
that plasma farmers quite satisfied with the
performance of the core company. The level of
partner satisfaction in this study was also higher
than the results of research conducted by
Palmarudi and Kasim [14] which stated that
overall farmers were quite satisfied with the
attributes of the service quality dimension of the
core company in implementing broiler chicken
farming business partnerships. This can be
seen from the average conformity level of
77.04%, where this value is in the fairly satisfied
area.

The partnership program that has been run
between the Maiwa Breeding Center and
breeders in Barru has existed since the end of
2017. Breeders who partner with the Maiwa
Breeding Center are farmers who make animal
husbandry as a side business. The collaboration
between breeders and the Maiwa Breeding
Center has been established for a long time,
namely around 5 years which began in early
2018. Even so, there needs to be an
improvement in a number of things must be
improved and paid attention to so that the
indicators of each satisfaction variable can be
considered successful or satisfactory for
breeders.

5. CONCLUSION

The conclusion from this study is the level of
farmer satisfaction with the implementation of the
Maiwa Breeding Center partnership from 5
satisfaction variables, namely medicines and
vaccines, materials and guidance, engagement
with partners, responses to complaints, and
payment of sales proceeds are satisfied with an
overall average value of 153 with a percentage of
74.10%.
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